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Com pany T r—
Overview

About Us b
Welcome to Social Buzz Media, your trusted o
partner for all your digital marketing needs.

With our expertise, innovative strategies, and

passion for results, we are committed to

drive your business towards online success.

We are passionate about digital marketing 0 0
and dedicated to helping businesses succeed
in the online world. As a leading digital
marketing company, we understand the ever-
evolving digital landscape and the
importance of staying ahead of the
competition.

Let us be your guiding force in the digital
landscape and help you unlock your true
potential.

Our Mission

Our mission is to empower businesses of
all sizes with the digital tools and y
strategies necessary to thrive in today's \&\/
digital age. We strive to create tailored
solutions that drive measurable results,
enhance brand visibility, and engage
target audiences effectively.

Our Vision

To become the most trusted and result-
driven digital marketing agencies by
empowering brands with innovative,
ethical, and data-led marketing solutions
that deliver long-term success and
sustainable growth.
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Our Services
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— m Content Marketing
Digital
Marketing

R @ WhatsApp Marketing
> -

We, at Social Buzz Media deliver comprehensive digital
marketing solutions designed to grow your brand, engage
audiences, and drive results.
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Our
Approach

Step 1

-_] Client
v ! Onboarding & i
vO d Understand client goals, study

> Research competitors, conduct social media,
website, and keyword research, and
create a tailored marketing strategy.

Step 2

—=—=| Brand Setup &

Design logos, create and optimize
|Z" Optimization ST 70895, P

social media profiles, plan content
calendar, and perform hashtag
research for visibility.

Step 3
Content

_.% Creation & Develop social media posts and ad

= ®] Engagement creatives, get approvals, publish
content, and actively engage with the
audience.
Step 4

Reporting &
| | Workflow Prepare monthly performance
Planning reports and discuss results to refine

strategies and plan the next steps
effectively.
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Places

Dr. Md Ismail Shaikh
Homeo Clinic

| |
\ 9}‘ Map data G025
DR HASAN'S Homeopathy Health Center
& You manage this Business Profile
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Building Brand Awareness for NEST —
A NICU & Pediatric Unit

Challenge

Being new to the market, NEST lacked a digital presence and struggled to reach their
target audience — parents and families.

The main goal was to:

« Establish brand visibility on social media
e Build trust among parents
« Generate genuine inquiries for their neonatal services

Our Strategy

Social Buzz Media created and optimized NEST’s social media platforms from the ground
up, focusing initially on organic growth through informative and visually appealing
posts about baby care and health awareness.

However, after limited traction with static content, we analyzed audience behavior and
shifted strategy — introducing educational and relatable Reels designed for new parents.

The Breakthrough

We reposted a reel offering baby food guidance for 6-month-old infants, and it went viral
— achieving:

e 2.8 Million Views

e 2,738 Organic Followers

o High Engagement (Shares, Comments, Saves)
Encouraged by this success, we followed up with a similar educational video, which
generated:

e 626K Views

e 1,834 New Followers

e Consistent High Engagement

Result Outcome

This campaign demonstrated the power of audience-centric
storytelling and strategic content experimentation.

By identifying what truly resonates with their target
audience — helpful and relatable baby-care tips — we
transformed NEST’s online presence from zero visibility to a
highly engaging and trusted community brand.

At Social Buzz Media, we don’t just create content — we craft
strategies that build awareness, drive engagement, and
generate real business results.

e Massive brand visibility on Instagram.

« Continuous daily inquiries from parents

o Positioned NEST as a trusted name in
neonatal and child healthcare in Malda.

« Established a sustainable organic growth
model for their social media presence
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Driving Brand Awareness & Patient Growth for
Bisweswari Roy Diagnostic Centre, Malda
Challenge

Despite its reputation for reliable healthcare services, BRDC had minimal online presence and
limited reach beyond its immediate locality.
Their key challenges were to:

« Establish a professional digital identity

» Build awareness and credibility across the region

« Increase social media followers and patient inflow for OPD doctors

« The initial objective was clear — create brand awareness, strengthen digital reach, and

generate consistent patient leads through social media platforms.

Our Strategy

Social Buzz Media began by creating and optimizing BRDC’s digital assets — including Facebook,
Instagram, Google My Business, and a professional website.
We launched the first campaign promoting a single doctor’s OPD using Meta Call Ads, with a modest
monthly budget of ¥5,000-36,000. However, initial performance showed limited traction, generating
only about 5-10 patient inquiries.
To improve results, we implemented multiple strategic optimizations:

« Created bilingual ad creatives (English & Bengali) focused on the doctor’s treatment solutions

o Conducted A/B testing to identify high-performing visuals and copies

o Refined audience targeting for better local reach

The Breakthrough

After optimization, the campaign achieved a 3X increase in patient visits — maintaining
the same ad budget of 35,000-36,000 per month.
Encouraged by this performance, we launched a Meta Instant Form campaign to
streamline lead generation, which resulted in:

o 6X Return on Ad Spend (ROAS)

» Significant rise in qualified patient leads

» Higher conversion rates from inquiries to actual appointments
This data-driven approach proved that a strategic mix of audience testing, creative
optimization, and local language personalization could dramatically enhance campaign
ROI.

Result Outcome

o Established a consistent digital presence
across major platforms

e Achieved 6X ROAS with cost-efficient
campaigns

o Tripled the patient count for OPD doctors

o Expanded digital campaigns to over six
OPD doctors with a monthly ad spend of
320,000-325,000

o Strengthened brand trust and awareness
across the entire Malda district and
nearby regions

Through systematic optimization and performance-driven
strategies, Social Buzz Media helped Bisweswari Roy
Diagnostic Centre transition from limited online presence to
a robust, regionally recognized healthcare brand.

By focusing on local audience behavior, bilingual
communication, and creative testing, we turned small-budget
campaigns into consistent patient-generating systems.

At Social Buzz Media, we don’t just run ads — we craft
measurable strategies that convert visibility into trust, and
clicks into real patients.
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Driving Social Media Engagement & Customer
Footfalls for WB66 Autocare

AUTOCARE

Challenge DETAILING STUDIO
Despite offering top-notch car detailing services, WB66 Autocare struggled with low online engagement
and minimal footfalls from social media campaigns.
Their key challenges included:
« Establishing a professional and attractive social media presence
« Driving inquiries and footfalls from digital campaigns
« Effectively communicating the value of various services, which static banner ads were failing to do
o The primary goal was to convert social media visibility into real customer visits and revenue growth.

Our Strategy

Social Buzz Media created and optimized WB66 Autocare’s social media profiles — Facebook,
Instagram, and Google My Business.
We began by replacing static banner ads with engaging video ads that demonstrated the actual
services, such as car washing and interior cleaning. These visual demonstrations immediately
improved inquiries and footfalls.
To further optimize performance, we launched a short-form video campaign with a compelling 5-
10 second hook, targeting:

o Car enthusiasts

e Users interested in automobiles and related pages
We also implemented retargeting for audiences who watched more than 25% of the videos,
ensuring high-quality leads were nurtured.

The Breakthrough

Video-based campaigns and retargeting strategies led to measurable growth:
« Significant increase in high-potential leads and inquiries
e Strong growth in walk-in customer footfalls
e 5X ROAS, demonstrating the direct revenue impact of strategic video marketing
o The success highlighted the power of visual storytelling and audience-specific
targeting in converting social media attention into real-world business outcomes.

Result Outcome

» Established a professional and engaging
social media presence across key
platforms

o Increased customer footfalls and high-
quality inquiries

o Achieved 5X ROAS from targeted video

By combining creative video content, precise audience
targeting, and retargeting strategies, Social Buzz Media
helped WB66 Autocare transform their social media presence
into a revenue-generating platform.

This case demonstrates that, for service-based businesses,
showcasing the process and quality of services through short,

can'};?algns compelling videos can dramatically boost both engagement

o Positioned WB66 Autocare as a trusted and footfalls
and premium car detailing studio in At Social Buzz Media, we don’t just run campaigns — we craft
Mallda . . strategies that convert views into visits and clicks into

« Built a replicable model for ongoing customers o
social media campaigns \n J
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Lung Cancer isn't only a smoker’s disease.
15% of lung cancer patients have Dever
smoked. i

Early Screening = Early Protection

&, 9832978743 | 8101075787 | 7415354108
9 3 No. Govt Colony, (Near NCC Quarter) Malda-732101, West Bengal, India

@ www.brdcmalda.in
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9 3 No. Govt Colony, (Near NCC Quarter) Malda-732101, West Bengal, India

Celebrating fo\
v N

Eye Health & Safety Month

Because clear vision
empowers a brighter future

Empowering
Women,
Protecting
Vision!

+ Book An Appointment Today! |
%3 +9180011 92095
PINAKI RAY EYE FOUNDATION

(National Award Winning & NABH Certified Eye Hospital)
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Gut Health
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Chew your food Drink plenty of Manag-;e ynur-strass
thoroughly water levels

.3

BR Diagnostic Centre (BRDC)

& 9832978743/8101075787/7415354108
9 3 No. Govt Colony, (Near NCC Quarter) Malda-732101, West Bengal, India

pidvou KNOW
This 5 Symptoms of Early

Bheast Concen?

Redness & Swelling
p in Breast or Armpit

(2) Size or Shape Changes
Inverted Nipple or Dis

@ Breast Pain
BR Diagnostic Centre (BRDC) |
t 9832978743/8101075787/7415354108

9 3 No. Govt Colony, (Near NCC Quarter) Malda-732101, West Bengal, India

@ www.socialbuzzmedia.in

JACKS&JONES

\\w sranoMATES

% Jones Leather Jacket Bold look
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¢ +0180644 33707
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Testimonials

“Social Buzz Media helped us build our online presence and
run effective ad campaigns. With the same budget, our OPD
patient inquiries tripled, and lead campaigns now deliver
nearly 6x ROAS. Their approach is practical, data-driven,
and has genuinely improved our visibility and patient flow.”

Dr. Phani Bhushan Roy
| Founder, BRDC

“Social Buzz Media helped Pinaki Ray Eye Foundation build
a strong digital presence in Malda through social media
optimization, Google My Business management, SEO, and a
professional website. Their efforts improved our local
ranking, online visibility, and patient reach, making our eye

hospital more discoverable across Malda and nearby areas.”

™ Dr.Dhurjati Prasad Ray
{ Owner, Pinaki Ray Eye Foundation

“Best digital marketing service provider. They are
very passionate with their work. Delivered results
more than expectations. Increased our online

presence and generated leads through ads. Their
team is very dedicated and creative.”

“Social Buzz Media helped Brandmates strengthen its online
and offline presence in Malda through social media
optimization, Google My Business setup, and a professional
website. Their festive and promotional creatives boosted our
local visibility and online engagement, helping Brandmates
become a recognized menswear brand in Malda’s fashion
market.”

_ Prakash Das
Director, Brandmates

“After trying other marketing agencies, Social Buzz Media
truly proved their worth. They helped Pinaki Ray Eye
Foundation establish a strong digital presence in Malda
through social media optimization, Google My Business,
SEQ, and a professional website. Their strategies are
effective, results-driven, and the best for local digital
marketing.”

2 Dr. Rashi Ray
- Owner, Pinaki Ray Eye Foundation

Purab Das
Silent Elevators
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ContactUs

65 Website ) E-mail
www.socialbuzzmedia.in hellosocialbuzzmedia@gmail.com
Q, Phone < Social Media

8017720547 / 9933388955 ﬁ Thesocialbuzzmedia

socialbuzzmedia_sbm
[ socialbuzzmedia

(© HQ address
1 No. Govt Colony, Malda-732101

(© Kolkata Office
AF 47, Kestopur Hana Para, Kolkata 700101,

Near Sitala Mandir

GROW
YOUR
BUS INESS




